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Create a Payment Page That Converts

What’s a payment page?
Online sales start with a link from an email, a sales page, a social
post. But they all end in one place:

A payment page.

This is the page where your buyer types in their credit card
information and pays for your offer. This page is the last hurdle they
have to get past in order to become a customer.

It’s important!

If you’re using shopping cart software like SamCart, ThriveCart, or
built-in cart pages from services like Kajabi, Teachable, or Thinkific,
you can design this page to increase your sales conversions.

Keep reading to learn more — and see examples.
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What does an optimized payment page look like?
Here’s an example of an unoptimized payment page:

It’s clean and clear, but if someone is wavering about buying this
offer, this payment page doesn’t reassure them or give them a sense
of excitement about the offer.
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In contrast, the optimized payment page below is doing so many
things right! Keep scrolling to read notes about this page.
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Review the notes below, then move to the next page for a list of the
items to include on your payment page.
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What to include on your payment page
To optimize your payment page for conversions, include as many of
the items below as you can:

A headline that reiterates the transformation your offer
delivers.

A mock up that represents the program, or an image of you if
customers get access to you.

A line or two that restates the offer.

The decision deadline, if there is one.

A buy button in a bright, contrasting color so it stands out
from the rest of the page.

Trust symbols to reassure that the purchase is secure.

A bulleted list of features that spell out exactly what your
customer is paying for.

At least two or three strong, concise testimonials (highlight
the best sentence or two).

Guarantee symbols and terms if you offer a guarantee.

A small link to any legal terms and conditions you are using.

IMPORTANT: As you put this purchasing page together, keep in mind
that it needs to look visually related to the page your prospect is
coming from.

If they’re coming from a sales page that uses your brand fonts and
colors, make sure this purchasing page reflects those same fonts and
colors as closely as you can so they’re reassured that they’re buying
the offer they just read about.

Send in your payment page for a review if you need feedback!
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